CONVENTIONS e 


and 


SCHOOLS 


MARCH 1-4, 1959— NATIONAL ASSO- 
CIATION OF FROZEN FOOD PACKERS, 18th 
Annual Convention and Machinery and 
Supplies Exposition, Conrad Hilton 
Hotel, Chicago, II. 


MARCH 5-6, 1959 — PENNSYLVANIA 
CANNERS WORK SHOP, Allenberry Lodge, 
Boiling Springs, Pa. 


MARCH 6, 1959—ozARK Canners, 
Processors, Brokers & Supplymen Asso- 
ciation, Annual Meeting, Colonial Hotel, 
Springfield, Mo. 


MARCH 6-7, 1959—vIRGINIA CANNERS 
ASSOCIATION, 51st Annual Meeting, John 
Marshall Hotel, Richmond, Va. 


MARCH 8-11, 1959—NATIONAL AMERI- 
CAN WHOLESALE GROCERS ASSOCIATION, 
53rd Annual Convention, Palmer House, 
Chicago, 


MARCH 15-17, 1959—cANNERS LEAGUE 
OF CALIFORNIA, 55th Annual Meeting, 
Santa Barbara-Biltmore Hotel, Santa 
Barbara, Calif. 


MARCH 18-19, 1959—WISCONSIN CAN- 
NERS ASSOCIATION, Annual Processors 
Conference and Safety Institute Meeting, 
Madison, Wis. 


MARCH 19-20, 1959—vRI-STATE PACK- 
ERS ASSOCIATION, Spring Meeting, Lord 
Baltimore Hotel, Baltimore, Md. 


MARCH 20-21, 1959 — NORTHWEST 
CANNERS & FREEZERS ASSOCIATION, Annual 
Membership Conference, Gearhart, Ore. 


MARCH 23-27, 1959 — 3RD ANNUAL 
FOOD SCIENCE SHORT COURSE, Dept. of 
Food & Dairy Technology, Oregon State 
College, Corvallis, Ore. 


APRIL 7-8, 1959—INDIANA CANNERS 
ASSOCIATION, Spring Meeting, Purdue 
University, Lafayette, Ind. 


APRIL 12-15, 1959—Cooperative Food 
Distributors of America, 11th Annual 
Convention, Ambassador Hotel, Los 
Angeles, Calif. 


APRIL 13, 1959 — onto Canners & 
Food Processors Association, Spring 
Meeting, Barr Hotel, Lima, Ohio. 


APRIL 16-18, 1959 — INSTITUTIONAL 
FOOD DISTRIBUTORS OF AMERICA Division, 
USW(;A, Annual Convention and Ex- 
hibit-, Americana Hotel, Bal Harbour, 
Mian | Beach, Fla. 


APRIL 19-22, 1959—v. s. WHOLESALE 
GROC}. RS ASSOCIATION, Annual Convention 
and } ood Distribution Exposition, Ameri- 
9 Hotel, Bal Harbour, Miami Beach, 

a. 
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‘MAY 5-7, 1959 — 14TH INDUSTRIAL 
WASTE CONFERENCE, Purdue Memorial 
Union Building, Lafayette, Ind. 


MAY 7-8, 1959 — NATIONAL KRAUT 
PACKERS ASSOCIATION, Cutting Bee and 
Meeting, New York State Agricultural 
Experiment Station, Geneva, N. Y. 


MAY 21-30, 1959 — NATIONAL PICKLE 
WEEK, sponsored by National Pickle 
Packers Association. 


JUNE 9-13, 1959 — INTER-AMERICAN 
FOOD INSTITUTE, 2nd International Con- 
gress, Carillon Hotel, Miami Beach, Fla. 


JUNE 14-17, 1959—PROCESSED APPLES 
INSTITUTE, 8th Annual Meeting, White- 
face Inn, Lake Placid, N. Y. 


AUGUST 13-15, 1959—INSTITUTIONAL 
FOOD DISTRIBUTORS OF AMERICA Division, 
USWGA Conference and Mid-Year Meet- 
ing, Green Briar Hotel, White Sulphur 
Springs, W. Va. 


OCTOBER 15-17, 1959—FLORIDA CAN- 
NERS ASSOCIATION, 28th Annual Conven- 
tion, Hollywood Beach Hotel, Holly- 
wood, Fla. 


NOVEMBER 5, 1959—ILLINOIS CAN- 
NERS ASSOCIATION, Fall Meeting, LaSalle 
Hotel, Chicago, Il. 


DECEMBER 12, 1959 — NATIONAL 
FOOD BROKERS ASSOCIATION, Annual Con- 
vention, Chicago, 


JANUARY 4-6, 1960 -—— NORTHWEST 
CANNERS & FREEZERS ASSOCIATION, An- 
nual Convention, Olympic Hotel, Seattle, 
Wash. 


JANUARY 18-23, 1960 — NATIONAL 


CANNERS ASSOCIATION-CANNING MACHIN-, 


ERY & SUPPLIES ASSOCIATION, Annual Con- 
vention and Exhibit, Hotel Americana, 
Miami Beach, Fla. 
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CONSOLIDATED FOODS ADDS 
NEW GROUP 


Consolidated Foods Corporation is ac- 
quiring Quality Food Stores, Inc., which 
operates Piggly Wiggly Super Markets 
in Southern Minnesota, according to an 
announcement by S. M. Kennedy, Presi- 
dent of Consolidated Foods and Philip Y. 
Barrett, President of Quality Food 
Stores. The acquisition is being made 
through an exchange of stock, Mr. 
Kennedy stated, but Consolidated is using 
shares owned in its treasury, and no new 
stock will be issued. 


In 1956, Consolidated acquired Piggly 
Wiggly Midwest Co., Inc., with stores in 
Illinois, Southern Wisconsin and Eastern 
Iowa, and later in the same year acquired 
Klein Super Markets, Inc., whose stores 
in Minneapolis and St. Paul are currently 
being changed over to the Piggly Wiggly 
name. Quality operates 12 Piggly Wiggly 
Super Markets, principally in the more 
important communities of southern and 
southeastern Minnesota. 


With the addition of the Qaulity group, 
Consolidated will have 84 stores in its 
super market units, and is currently 
opening about one new store per month. 
The Quality chain has just opened a new 
24,000 square foot store in Mankato, 
Minnesota and has plans for several other 
locations in their area. Quality Food 
Stores will be a subsidiary of Consoli- 
dated Foods with no change contemplated 
in its operating policies. 


CANNERS EXCHANGE REPORT 


For the seventh consecutive year sav- 
ings to “Canners Exchange” policy 
holders have exceed $1 million, Lansing 
B. Warner, Inc. announced in issuing its 
51ist annual report for the year 1958. 
Savings during the year totaled $1,366,- 
591.70, loss claim amounted to $T1,222,- 
557.44, reflecting current high property 
replacement costs and an above-average 
claim severity. 


The 1958 savings bring the cumulative 
figure of cash savings to policy holders 
over the 51 year period to $34,427,012. 
Accumulative claims paid over the same 
period amount to $25,776,615. Policy 
holders reserves and surplus at the end 
of the 1958 period stood at $8,619,152 
with total assets at $9,529,608. 


In releasing the statement, Warner an- 
nouriced the availability of equipment for 
reconditioning rusted cans. It is pointed 
out that the equipment does not consist 
of small portable units but rather com- 
plex machines which require a fair 
volume of goods for practical operation. 
Where the volume warrants, it can be 
set up in a policy holders plant, or it can 
be installed in a central location for the 
use of several firms in one area. Inquiries 
should be submitted to C. M. Westerman 
at the Chicago office, 4210 Peterson 
Avenue (46). 
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CONVENTION NEWS 


Elections at the National 
Canners Convention 


SORENSON HEADS NATIONAL 
CANNERS 


Norman Sorensen, Chairman of the 
Board of Country Gardens, Inc., Milwau- 
kee, Wisconsin, was elected President of 
the National Canners Association at the 
Annual Meeting held in Chicago, Satur- 
day, February 21. Mr. Sorensen succeeds 
Edward E. Burns, President of the Alton 
Canning Company, Inc., Alton, New York. 

Milan D. Smith, President of the Smith 
Canning & Freezing Company, Pendle- 
ton, Oregon, was elected Vice President. 
Mr. Smith was executive assistant to 
Secretary of Agriculture Ezra Taft Ben- 
son for three years—1954-1957. 


Carlos Campbell of Washington, D. C., 
was continued in the office of Executive 
Secretary-Treasurer. 


The membership also elected 24 Direc- 
tors to new terms and 6 to fill unexpired 
terms, and the terms of 40 members of 
the Board of Directors were held over. 


President Sorensen, Vice President 
Smith, and the newly elected Directors 
were the unanimous choice of the Nomi- 
nating Committee, of which William U. 
Hudson was Chairman, 


DIRECTORS ELECTED FOR A 
THREE-YEAR TERM 


J. P. Arthur, Shenandoah Valley Apple 
Cider & Vinegar Corp., Winchester, Va.; 
Luke F. Beckman, The Minster Canning 
Co., Minster, Ohio; K. S. Benedict, Alex- 
ander & Baldwin, Ltd., San Francisco, 
Calif.; Paul Benson, Green Giant Com- 
pany, LeSueur, Minn.; F. Webster 
Browne, Snow Flake Canning Co., Bruns- 
wick, Maine; S. B. Bush, Bush Bros. & 
Co., Dandridge, Tenn.; David L. Dulany, 
John H. Dulany & Son, Inc., Fruitland, 
Md.; J. J. Edwards, Besco Products Co., 
Zebulon, Ga.; Robert K. Free, Hunger- 
ford Packing Co., Inc., Hungerford, Pa.; 
Stary Gange, Pacific Olive Co., Visalia, 
Calif.; Earl W. Kale, C. W. Kale Can- 
ning Co., Everson, Wash., and Stephen 
J. Lange, Owatonna Canning Co., Owa- 
tonna, Minn. 


Lewis H. Moore, L. H. Moore Canning 
Co., McAllen, Texas; Gary Morgan, John 
C. Morgan, Traverse City, Mich.; O. V. 
Otteson, Friday Canning Corp., New 
Richmond, Wis.; Earl A. Randall, North 
Ogden Canning Co., Ogden, Utah; P. V. 
Rea, United States Products Corp., Ltd., 
San Jose, Calif.; Gus Robert, The Cudahy 
Packing Co., Omaha, Nebr.; P. A. 
Schmith, Stokely-Van Camp, Inc., Indi- 
anapolis, Ind.; George C. Seybolt, Wm. 
Underwood Co., Watertown, Mass.; 


4 


Farmer Smith, Stayton Canning Co., 
Cooperative, Stayton, Ore.; Robert E. 
Snively, The Illinois Canning Co., 
Hoopeston, Ill.; Edmond C. Steele, The 
Red Wing Co., Inc., Fredonia, N. Y., and 
S. G. Tarrant, Pacific American Fish- 
eries, Inc., Bellingham, Wash. 


DIRECTORS ELECTED TO FILL 
UNEXPIRED TERMS 


Fred C. Black, Black & Gay Canners, 
Inc., Thomaston, Maine; Max J. Gorby, 
California Marine Curing & Packing 
Co., Terminal Island, Calif.; Alfred A. 
Morici, Contadina Foods, San Jose, 
Calif.; Sherman Morse, Jr., Beech Nut- 
Life Savers, Inc., Canajoharie, N. Y.; 
John Shafer, Hawaiian Pineapple Co., 
Ltd., San Jose, Calif., and Ryland Thom- 
as, Griffin Manufacturing Co., Muskogee, 
Okla. 


DIRECTORS WHOSE TERMS HELD OVER 


W. F. Allewelt, Jr., Turlock Coopera- 
tive Growers, Modesto, Calif.; Aubin R. 
Barthold, Alaska Packers Association, 
Seattle, Wash.; A. L. Bilgore, David Bil- 
gore & Co., Inc., Clearwater, Fla.; Ben 
F. Counter, Fort Lupton Canning Co., 
Fort Lupton, Colo.; J. Burleigh Crane, 
Jasper Wyman & Son, Millbridge, Maine; 
A. L. Desmond, F. E. Booth Co., Ince., 
San Francisco, Calif.; James R. Draper, 
Draper Foods, Inc., Milford, Del.; Robert 
A. Friend, Friend Brothers, Inc.;° Mel- 
rose, Mass.; Leo M. Gleason, G & M Food 
Products, Des Moines, Iowa; George 
Gooding, California Packing Corp., San 
Francisco, Calif., and S. F. Hammond, 
Stokely-Van Camp, Inc., Celina, Ohio. 


Henry M. Haserot, Jr., Hawaiian Can- 
ners Co. Ltd., Kapaa, Kauai, Hawaii; 
Henry G. Hohwiesner, Starr Foods, Inc., 
Salem, Ore.; Dale G. Hollenbeck, Thorn- 
ton Canning Co., Lodi, Calif.; Robert 
Hutchinson, Michigan Fruit Canners, 
Inc., Fennville, Mich.; Frank A. Jugler, 
South Ogden Products Co., Ogden, Utah; 
M. E. Knouse, Knouse Foods Cooperative, 
Inc., Peach Glenn, Pa.; Edwin C. Kraus, 
Big Stone Canning Co., Ortonville, Minn., 
and W. Allen Markham, Markham Bros. 
& Co., Okeechobee, Fla. 


Robert C. McCracken, Treesweet Prod- 
ucts Co., Santa Ana, Calif.; Thomas D. 
McGinnes, Virginia Seafoods, Inc., Irv- 
ington, Va.; Parker Mitchell, Jr., F. O. 
Mitchell & Bro., Inc., Perryman, Md.; 
Arthur H. Noble, Ray Bros. & Noble 
Canning Co., Inc., Hobbs, Ind.; J. B. 
Park, Brandywine Mushroom Co., West 
Chester, Pa.; Robert L. Peterson, Big 
Horn Canning Co., Cowley, Wyo.; Rob- 
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ert Pollock, H. J. Heinz Company, Pitts- 
burgh, Pa.; E. E. Richard, H. J. Heinz 
Company, Bowling Green, Ohio; H. R. 
Robinson, Robinson Canning Co., Inc., 
New Orleans, La., and C. A. Shuttle- 
worth, Shuttleworth Foods, Inc., War- 
ren, Ind. 


M. F. Smith, San Juan Islands Can- 
nery, LaConner, Wash.; Victor R. Smith, 
Smith Canning Co., Clearfield, Utah; 
William H. Stare, Stokely-Van Camp, 
Inc., Columbus, Wis.; G. S. Suppiger, 
Jr., Brooks Foods, Inc., Collinsville, Ill.; 
D. Thompson Swing, D. Thompson 
Swing, Inc., Ridgely, Md.; A. O. Verbeke, 
Libby, McNeill & Libby, Chicago, III; 
Gordon J. Verhulst, Calumet-Dutch 
Packing Co., Sheboygan, Wis.; Harlow 
Waggoner, Santa Clara Packing Co., San 
Jose, Calif.; Norman L. Waggoner, Jr., 
Olney & Carpenter, Inc., Wolcott, N. Y.; 
Newlin B. Watson, R. S. Watson & Son, 
Greenwich, N. J., and Fred T. Wright, 
Beaver Valley Canning Co., Grime, Iowa. 


CMSA RE-ELECTS OFFICERS 


All officers of the Canning Machinery 
& Supplies Association were re-elected 
at the Annual Meeting held in Chicago 
on Sunday morning, February 22. 


John C. Swift, General Sales Manager 
of the White Cap Company, a subsidiary 
of Continental Can Company, Chicago, 
continues in the office of President; Wil- 
liam E. Vaughn of American Can Com- 
pany, New York, in the office of Vice 
President; and W. D. Lewis of Washing- 
ton, D. C., in the office of Secretary 
Treasurer. 


New Directors elected were Albert E. » 


Heekin, Jr., President of the Heekin 
Can Company, Cincinnati, Ohio; and 
William J. Nighbert, Link Belt Com- 
pany, Chicago, succeeding John W. 
Fisher, Ball Brothers Company, Muncie, 
Indiana; and M. R. Feeney, Lansing B. 
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W. D. LEWIS, Secretary-Treas. 
Canning Machinery & Supplies Assoc. 


Warner, Inc., Chicago, whose terms had 
expired. 


Directors held over are Charles E. 
Schick, Waukesha Foundry Company, 
Waukesha, Wisconsin; Joe R. Urschel, 
Urschel Laboratories, Inc., Valparaiso, 
Indiana; R. S. Meighen, Weirton Steel 
Division of National Steel Corporation, 
Weirton, West Virginia; and Robert A. 
Sindall, Jr.,. A. K. Robins & Company, 
Inc., Baltimore, Maryland. 


Clifford C. Wilson, Food Machinery & 
Chemical Corporation, San Jose, Cali- 
fornia, continues as Ex-Officio. 

All committee chairmen made favor- 
able reports for convention activities. 


President Swift then explained that 
the National Canners Association had 
decided upon Miami Beach, Florida as 
the location for the 1960 Convention, and 
that it naturally followed that the Can- 
ning Machinery & Supplies Association 
would put on its Canners Show in that 
location. He reported that the Americana 
Hotel, which is to be the Convention 
headquarters, has exhibit facilities very 
much similar to those in the Conrad 
Hilton in Chicago, and that the ballroom 
would be available on the first floor, as 
well as space on a lower level. The ex- 
hibits, however, will have to be somewhat 
smaller than those presently used. 


Many questions were raised from the 
floor concerning exhibit space, and the 
cost of hotel accommodations, since the 
convention will be held at the height of 
the Florida season, January 18 to 23. 
President Swift assured that such mat- 
ters had been looked into and the prin- 
cipal convention hotels had agreed to the 
pre-season October rates for the National 
Convention. 


A committee is to thoroughly explore 
the exhibit and housing facilities, and a 
report will be made to the membership 
later in the spring. 
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JANSEN HEADS OLD GUARDS 


Nicholas J. Jansen, the broker, who 
makes his happy home in Cincinnati, was 
elected President of the Old Guard So- 
ciety at the Annual Meeting and Buffet 
Supp2r held in the Sheraton-Blackstone 
Hotel, Chicago, Sunday evening, Febru- 
ary 22. Mr. Jansen succeeds S. B. Cut- 
right of the Illinois Canning Company, 
who was unable to attend the Meeting, 
and for whom Mr. Jansen presided. 

Robert L. Eirich, H. S. Crocker Com- 
pany, Baltimore, was elected 1st Vice 
President; and Fred M. Moss, Idaho 
Canning Company, Payette, Idaho, was 
elected 2nd Vice President. John Dingee, 
Haddonfield, New Jersey, continues as 
Seeretary-Treasurer. 


TY YOUNG HEADS YOUNG 
GUARDS 


The Board of Directors of the Young 
Guard Society met in Chicago on Sunday 
afternoon, February 22, and_ elected 
Tyrus R. Young, Charles G. Summers, 
Jr., Inc., New Freedom, Pennsylvania, 
President, succeeding George H. Horsley, 
The Horsley Company, Ogden, Utah, who 
becomes Chairman of the Board of 
Directors. 

Robert B. Connelly of American Can 
Company, Indianapolis, was elected 1st 
Vice President; David S. Nay, Selected 
Spices, Inc., Detroit, 2nd Vice President; 
and A. W. Dutcher, John H. Dulany & 
Son, Fruitland, Maryland, 3rd _ Vice 
President. Herbert E. Shek, H. S. 
Crocker Company, Baltimore, Maryland, 
continues as Secretary Treasurer; and 
Arthur J. Judge, “The Canning Trade”, 
Baltimore, continues as Recording Secre- 
tary. 


FORTY NINERS RE-ELECT 
OFFICERS 


All officers of The Forty Niners were 
re-elected at the Annual Meeting of the 
group held in Chicago on Friday after- 
noon, February 20. 

Continued in office are Frank S. Lang- 
senkamp, F. H. Langsenkamp Company, 
Indianapolis, President; Edward. E. 
Judge, “The Canning Trade”, Baltimore, 
Vice President; Charles E. Schick, 
Waukesha Foundry Company, Waukesha, 
Wisconsin, Secretary Treasurer. 

New Directors elected are: Richard L. 
Hamachek, Frank Hamachek Machine 
Company, Kewaunee, Wisconsin; Paul 
Cover, The United Company, Westmins- 
ter, Maryland; and W. D. (Dave) Lewis, 
Canning Machinery & Supplies Associa- 
tion, Washington, D. C., who succeed 
Robert L. Eirich, H. S. Crocker Com- 
pany, Baltimore; Thomas N. Martin, 
Food Machinery & Chemical Corpora- 
tion, Hoopeston, Illinois; and William J. 
Scarlett, Lee Metal Products Company, 
Philipsburg, Pennsylvania. 

Dr. William V. Cruess, University of 
California, Department of Food Tech- 
nology, Berkeley, received the Annual 
Forty Niner Award at the reception 
which followed, 


J. C. SWIFT, President 
Canning Machinery & Supplies Assoc. 


ASSOCIATION OF STATE 
SECRETARIES ELECT 


Robert J..Marsh, Canners League of 
California, San Francisco, was elected 
President of the Association of Canners 
State and Regional Secretaries at the 
Annual Meeting of that group held in 
Chicago on Friday evening, February 20. 

Charles R. Carry, California Fish Can- 
ners Association, Terminal Island, was 
elected Vice President, and Wilbur A. 
Gould, Ohio Canners & Food Processors 
Association, Worthington, was elected 
Secretary Treasurer. 


GAYLE JOHNSON RETIRES 


Very much missed at the Canners 
Convention was Gayle O. Johnson, genial 
representative of Ferry-Morse Seed Com- 
pany, who had been attending conven- 
tions regularly for more than 50 years. 
Gayle had retired on January 1 and was 
feted with a luncheon and appropriate 
ceremonies by his company on that oc- 
casion. Called upon to speak, he related 
some of his early experiences “on the 
road”, and recalled his acquaintance with 
some of the feuding families of the 
southern hills country and of the warm 
and open heartedness that some of these 
families extended to him. 

He plans to continue residing in De- 
troit and wants to remain active in 
youth activities of the community, and 
in the local Kiwanis Club, in which he 
has always been quite active. 

Gayle may be reached at 14550 War- 
wick Road, Detroit 23, Michigan. 


The Di Georgio Fruit Corporation has 

purchased a controlling interest in S & W 

Fine Foods, San Francisco, Calif. Opera- 

tions of S & W will continue under the 

present management, it has been an- 
nounced, 
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FOODS IN GLASS 


Pickle Consumption On Rise, 
Study Shows 


More families are eating pickles more 
frequently than they did five years ago, 
and more women are buying pickles rather 
than making their own, the results of a 
consumer study conducted by the Home 
Makers Guild of America for the Owens- 
Illinois Glass Company reveals. This 
study is offered to the pickle industry by 
Owens-Illinois as part of a continuing 
effort to develop ideas to promote the 
sale and consumption of pickles. 

The 1958 study is designed to bring 
up-to-date information concerning the 
consumption of pickles in the home. A 
similar study was conducted in 1953, and 
comparisons between the two reports ap- 
pear throughout the summary. Both 
studies explored: 1) the in-home use of 
pickles; 2) the most popular kinds of 
pickles; 3) features most important to 
the consumer in her selection of pickles; 
and 4) consumer preferences for color 
and types of containers and closures. 


USAGE 


Per day use of pickles has not changed 
to any marked degree during the past 
five years, according to the most recent 
survey. The most frequent use of pickles 
is “on the table at dinner time.” Next in 
importance “on the table at lunch time,” 
with use as “sandwich fillers” third. Con- 
trary to the conception of pickles as an 
impulse item in food stores, is the clear 
indication that an increasing majority of 
women plan such purchases in advance, 
73 per cent in 1958 and 68.1 per cent in 
1953. 


STYLE PREFERENCE 


The Sweet Gherkin or Midget Whole 
Pickle and the Kosher Dill Whole Pickle 
are the two most popular kinds of pickles 
purchased, the study shows. Next in 
order of popularity are Bread and Butter 
or Fresh Cucumber Pickles, Sweet Mixed 
Pickles and Regular Dill Whole Pickles. 
The first five varieties of pickles are the 
same as in 1953, but Bread and Butter 
Pickles have jumped from fifth to third 
place in popularity. 


PRE-CONDITIONED BY 
ADVERTISING 


“Flavor” and “crispness” are still the 
two most important features sought by 
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consumers in pickles. To obtain these 
features in the pickles they buy, house- 
wives consider “brand name” as the most 
important factor, followed by “appear- 
ance of product” and “quality.” Next in 
importance are advertising, price, label 
information, size of package, etc. It 
should be noted that in a study of this 
type the influence of advertising may be 
so subtle that consumers in general do 
not recognize its impact. The emphasis 
placed upon “brand name” is a clear 


CATSUP 


The Red Wing Company of Fredonia, 
New York, is merchandising its Red 
Wing Fancy Catsup in a 10-panel, clear 
glass bottle manufactured by the Hazel- 
Atlas Glass Division of Continental Can 
Company. 


Decorating the 20-ounce easy-to-grip 
bottle are two labels—one on the body 
and another encircling the bottle’s neck. 
Both labels feature an illustration of a 
ripe red tomato. A white “Twist-Off” 
cap, supplied by the White Cap Com- 
pany, is employed to close the bottle. 
Red Wing Catsup is nationally dis- 
tributed, 
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MEeTERS. 
SCONSIP 


Fresh Buik Styi® 


Meeter’s Wisconsin fresh bulk style 
Kraut is now being packaged in a quart 
glass barrel and is being distributed in 
the Midwest and West by Meeter Bros. 
& Co., Union Grove, Wise. Jars are 
sealed with Vapak vacuum closures. 
Three-color labels offer free booklet of 
sauerkraut recipes. Product is distributed 
in two-color cartons through brokers. 
Owens-Illinois Glass Co., supplies _bar- 
rels and closures; labels are by Calvert 
Lithographing Co. 


indication that many pickle shoppers 
have been pre-conditioned by advertising. 

Regarding the shade of green pre- 
ferred for pickles, the largest group pre- 
fer dark green, followed by bright green 
and light green. More than three out 
of ten consultants indicated they had no 
particular color preference. 


Nearly nine out of ten pickle pur- 
chasers expressed a preference for the 
glass jar as the most suitable package 
for pickles, while slightly less than one- 
tenth picked the glass tumbler. 


SUGGEST MERCHANDISING 
IDEAS 


Results of the pickle survey suggest 
some ideas that might be considered by 
the industry or applied by individual 
packers to the merchandising of pickles. 
For example, because nearly eight out of 
ten housewives buy only one kind of 
pickle at a time, merchandising efforts 
directed toward the purchase of two or 
more varieties at a time could increase 
sales volume. A_ seasonal promotion 
offering two or three different varieties 
at a special price might be tested for 
effectiveness. 

While “mother” is the major influence 
in the purchase of pickles, children are 
the greatest consumers of pickles in the 
home. Child appeal in pickle merchandis- 
ing and advertising tied to a premiuin 
appealing to children should be explored 
for effect on sales. 
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FISH HANDLING 


15,000 Salmon Transferred From 
Boat to Cannery in 45 Minutes 


When a Puget Sound fishing tender 
comes in with a catch of 15,000 plump 
and succulent salmon, the vessel has to 
be unloaded in a hurry—and without 
damage to the fish. Getting the salmon 
out of the boat and into the cannery is 
one of the most unusual tasks for Link- 
Belt conveying and elevating machinery. 


Whiz Fish Products Company, a 
medium sized canner in the $500 million 
fishing industry of the Pacific Northwest 
and Alaska, operates one cannery at La 
Conner., Wash., some 60 miles north of 
Seattle, and another in Southeastern 
Alaska at Kake. The company has five 
tenders based at the La Conner cannery 
and seven in Alaska which bring the 
catch in from the fishing boats to the 
canneries. 

Each tender usually makes one round 
trip each day during the fishing season, 
which runs from about July 1 to Decem- 
ber 1. Tenders based at La Conner nor- 
mally are on the water two or three 
hours each way between the cannery and 
fishing boats. Point Roberts, one of the 
longest runs, is four or five hours away, 
and occasionally it is necessary to travel 
all the way to Cape Flattery, a two-day 
trip that is 10 or 12 hours each way. 


The catch of several fishing boats is 
transferred onto a single tender, which 


then rushes back to La Conner. Averag- 
ing 6% lbs. each, the 14 to 16,000 salmon 
in a fully loaded tender weigh close to 
50 tons. 


The fish are unloaled from the tender 
in about 45 minutes, by two men and a 
Link-Belt vertical elevator especially de- 
signed for the task. Without the elevator 
it takes four or five men about three 
hours and a half, unloading by hand into 
a box which is then hoisted onto the 
dock. 

With the elevator, one man pushes the 
fish in with his feet, loading about 10 or 
12 fish into each bucket. The buckets lift 
the fish out of the hold onto a chute, pick- 
ing them up and laying them down 
gently, never damaging the fish. 


A flight conveyor on the dock carries 
the fish into the cannery, where they are 
immediately processed. 


The elevator, about 12 ft. high, is fitted 
right into the hull of the vessel. The 
buckets are about 3 ft. wide and spaced 
on about 2-ft. centers. The elevators 
handle all sizes of salmon, easily taking 
the chum or dog salmon, which averages 
10 to 12 lbs. and occasionally runs over 
20 lbs. 


The Link-Belt plant.in Seattle designed 
the elevator and has now installed one in 


15,000 Salmon weighing some 50 tons are 
unloaded at the Whiz Fish Products Com- 
pany docks at LaConner, Washington, in 
45 minutes by means of a Link Belt ele- 
vator built into the fishing tender. A 
flight conveyor on the dock carries the 
fish into the cannery for immediate proc- 
essing. By hand it took four or five men 
about three hours and a half to shovel the 
fish into boxes, which then had to be 
hoisted to the dock. In addition to the 
labor saved, faster handling improves 
quality and reduces shrinkage. All five 
tenders operated by Whiz Fish out of 
LaConner, and two out of Kake, Alaska 
are equipped with these elevators. 


each of seven tenders owned by’ Whiz 
Fish Products Company—all of the five 
based at La Conner and two of the 
Alaskan craft. 


Shown here in Seattle harbor being fitted for sea is the 


Jimbo, the world’s largest refrigerated fishing scow. The Jimbo 
has a capacity of 450,000 lbs. of salmon and an improved re- 
frigeration system that enables it to stay at sea up to 14 days. 


Leasing contract for the $165,000 vessel was negotiated by 
Nationwide Leasing Company, Chicago, and included the vessel 
and all its equipment. Leasing the scow was a West Coast 
packer and canner, one of the world’s largest, which sought the 
lons-term lease in preference to tying up working capital. The 
lea-e is for seven years with five annual renewal options, which 
can be extended if the canner wishes. The new refrigeration 
System, installed by Refrigeration Engineering Co., Seattle, 
kecps salmon in a brine solution refrigerated at 32 degrees for 
up (o 14 days, double the previous maximum for older chilling 
Systems. This enables the packing company to stabilize cannery 
operations, reducing overtime and downtime. 
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Cannery Growers, Inc., Maumee, Ohio, 
a cooperative marketing organization of 
more than 1500 tomato growers selling to 
tomato canners of Ohio and Southern 
Michigan, has announced that the annual 
meeting scheduled for March 5 has been 
changed to March 12 at the Solomon 


Lutheran Church, Woodville, Ohio, at 
6:30 P.M. 

Empire State Pickling Company, 
Phelps, New York, has announced 


through its president John M. Stroup, 
that Elbert W. Garlock of Victor, New 
York, will join the company’s sales de- 
partment as assistant to the president on 
March 1. Mr. Garlock has been with the 
Victor Food Corporation, Victor, New 
York, since 1925 and will continue as 
president of that company on a consult- 
ing basis. 


Salada-Shirriff-Horsey has announced 
the appointment of Walter H. Berg, Jr., 
who joined the company in 1958, as pro- 
duction manager of the S E A Division. 


Charles B. Sayre, after more than 35 
years of service at the Geneva, New 
York, Experiment Station, and well 
known to the industry of New York State 
for his many contributions to the proces- 
sing vegetable industry of the State, will 
retire on June 30. The New York Canners 
& Freezers Association presented Dr. 
Sayre with a 35 mm camera in apprecia- 
tion for his work following a talk de- 
livered by him at the 34th annual Field- 
men’s School in Geneva last month. 


The Larsen Company, Green Bay, Wis. 
—Mark H. Mitchell, associated with the 
company since 19438, and _ production 
manager for all Larsen operations since 
1958, has been elected president of the 
company succeeding the late R. E. Lam- 
beau. John M. Rose has been elected 
treasurer in addition to his vice presi- 
dency. Other company officials are Carl 
W. Kouba, secretary; Quent F. Williams, 
assistant treasurer; and Louis F. 
Kramer, assistant secretary. The com- 
pany is one of the country’s largest pro- 
ducers of canned mixed vegetables under 
the “Veg-All” brand, and is also a pro- 
ducer of “Freshlike” frozen vegetables. 


Minute Maid Corporation has ap- 
pointed Stover & Clark of Grand Rapids, 
Michigan, sales agents for Minute Maid 
and Snow Crop concentrates in the West- 
ern Michigan marketing area. 
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Gerber Products Company will grant a 
total of $5500 in scholarships to employes 
and children of its employes at their 
various plants this year. To date 34 stud- 
ents have benefited in the amount of 
$24,580 from this program. The company 
has also established a loan program, now 
in its third year, and has loaned nearly 
$10,000 to qualified students. 


Northwest Packing Company through 
Max Lehmann, president, has announced 
the election of G. W. Landon, who has 
been secretary treasurer of the company, 
to the position of vice president and 
treasurer. Ilo Bonyhadi has been elected 
secretary. 


The company has broken ground for 
the construction of an additional 50,000 
square foot warehouse building, adjoin- 
ing its present storage and rail facilities 
on Columbia Boulevard in Portland, 
Oregon. This addition will accommodate 
the expanding production of the com- 
pany’s fruit and vegetable lines, and is to 
be completed in time for the 1959 proces- 
sing season. 


Ohio Canners & Food Processors Asso- 
ciation—David Orr, president of the 
Winorr Canning Company, Circleville, 
Ohio, has been named chairman of the 
Association’s Marketing Committee, re- 
placing George Davidson of Foster Can- 
ning Company, who has been ordered by 
his doctor to cut back on his activities. 


National Food Brokers Association has 
admitted the following brokers into mem- 
bership: Arnett Brokerage Company, 
Lubbock, Texas; William M. Blackburn 
Company, San Francisco, California; 
Evans Brokerage Company, Memphis, 
Tennessee; Fazendin/Hawaii, Honolulu, 
Hawaii; Gillett Brokerage Company, 
Honolulu, Hawaii; A. H. Hoppe Com- 
pany, Inc., Detroit, Michigan; Kelly 
Brokerage Company, St. Louis, Missouri; 
John L. Palmer & Associates, Buffalo, 
New York; and Gay H. Pryor, Inc., Rose- 
mont, Pennsylvania. 


M. J. Holland, Inc., Chicago food 
brokers, have added Lyle E. Bowhay to 
their staff of retail merchandising sales- 
men. Mr. Bowhay has a very good back- 
ground in grocery merchandising, having 
worked for one of the large grocery 
chains. 
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The 4th International Congress on 
Food Distribution and a giant food ex- 
position, will be held at the Palais de 
Beaulieu, Lausanne, Switzerland, from 
June 13 to 27, 1959. It is expected that 
there will be more than 2500 participants 
in this world-wide congress, including 
between 300 and 500 from the United 
States, who will occupy a hall of over 
1,000 square yards. 


Pet Milk Company—Robert L. Latzer, 
president since 1952, has been elected 
chairman of the Board of the Pet Milk 
Company, and Theodore R. Gamble, exe- 
cutive vice president and previously vice 
president and assistant to the president, 
has been elected president of the firm, 
succeeding Mr. Latzer. As president, Mr. 
Gamble will be the chief executive officer 
of the company and will combine in his 
new post the duties he formerly per- 
formed as_ executive president. 
Gordon Ellis, formerly assistant vice 
president, has been elected president in 
charge of marketing, and Lester G. 
Leutwiler, previously general production 
manager, has been elected vice president 
in charge of production. 


National Institutional Wholesale Gro- 
cers Association, membership of which is 
composed of wholesale grocery com- 
panies who specialize in supplying the 
institutional market, has admitted the 
following firms to membership: Davis 
Wholesale Grocery Company, Oklahoma 
City, Oklahoma; Gold Medal Foods Cor- 
poration, Cleveland, Ohio; Lone Star 
Coffee Company, Dallas, Texas; Schloss 
& Kahn Grocery Company, Montgomery, 
Alabama; and Scrivner-Stevens Com- 
pany, Oklahoma City, Oklahoma. 


Douglas-Guardian Warehouse Corpor- 
ation—Neil A. Bryning, vice president 
and general manager of the Douglas- 
Guardian Warehouse Corporation with 
executive offices in New Orleans, has an- 
nounced the appointment of John B. 
Cressend as district manager in charge 
of the New Orleans district Office. Mr. 
Cressend has been with the company for 
a number of years and is very familiar 
with the advantages of field warehousing. 
A graduate of Tulane University, he 
served in the Army during World War 
Il, attaining the rank of Lieutenant. He 
is married and is the father of 
four children. Before joining Douglas- 
Guardian he was in business for himself. 
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ILLINOIS CANNERS 
ELECT TRUITT 


Robert H. Truitt of Princeville Can- 
ning Company, Princeville, Illinois, is the 
1959 President of the Illinois Canners 
Association. Born in nearby Peoria, he 
attended school in another’ central 
Illinois community, Chillicothe, here the 
Truitt family has since lived, and spent 
his summer vacations during high school 
and university years learning the food 
processing business at the canning plant 
founded by the Truitt family. 


Mr. Truitt served with distinction in 
the Navy from 1944 through 1946, 
entered the University of Illinois follow- 
ing his discharge and graduated with an 
A.B. degree in 1950. Since that time he 
has become a part of the three brother 
management team (the others: Henry 
and Jordan Truitt) for the company 
operations. The company’s St. Francis- 
ville, Louisiana plant, where yams are 
processed, is under the on-the-spot 
direction of Jordan Truitt. The Prince- 
ville operation, where Robert Truitt’s 
canning experience has been primarily 
centered, includes canning of asparagus, 
corn, and pumpkin. The new Association 
President has had considerable experi- 
ence both in production and sales and is 
now Secretary of the corporation. 

He is married and has three children, 
a son six years old and two daughters 
four and two. They reside in Chillicothe. 

Mr. Truitt has been very active in 


Bob Truitt in the field. 


Association work having served as 
Director in 1957, Vice President in 1958 
and in various committee capacities 
since his connection with the canning 
industry. 


Ae’cent-International — Mrs. Louise S. 
Ireland, formerly chief of the Division of 
Home Econmics of the American Meat 


Institute Foundation at the University of 
Chicago, has been appointed to a new 
position as research home economist for 
the recently established Food and Flavor 
Laboratory of Ac’cent International at 
Skokie, Illinois, where she will assume 
full responsibility for experimental cook- 
ery projects relating to new food or food 
processing developments. 


DEATHS 


Patsy Silver Percy, young wife of 
George A. Percy, Jr., Cities Service dis- 
tributor of Wilmington, Delaware, and 
daughter of F. S. an Sara E. Silver, died 
February 9 in the Harford Memorial 
Hospital at Havre de Grace, three days 
after a skidding accident while enroute 
to Baltimore. Patsy graduated from Bel 
Air High School in 1956 where she was 
Captain of Cheer Leaders, sang in chorus, 
acted in theatricals, and was universally 
popular. She married in December 1956, 
worked as a long distance operator in 
Wilmington, and continued studies at 
University of Delaware. Her funeral 
services, held in the old family church 
(Harmony Presbyterian) February 11, 
were attended by more than 300 relatives 
and friends. Her parents had lost an 
older sister at age 9 in 1935. Besides her 
husband and parents, she is survived by a 
sister, Betsy Buchanan-Wollaston of 
Kent, England, and William Silver II and 
Nancy Connor, both of Bel Air, Maryland. 


CORN 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CORN METERS, 
AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER) MD 
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AGRICULTURE 


Basic Vegetable Research Needed, 
Advisory Committee Says 


Further emphasis on basic research 
to improve the marketing and _ utiliza- 
tion of vegetables was stressed by mem- 
bers of the U.S. Department of Agricul- 
ture’s Vegetable Research and Marketing 
Advisory Committee at their annual 
meeting in the Lower Rio Grande Valley 
of Texas, Feb. 9-13. 


Fundamental study of the chemical 
constituents of vegetables was ranked as 
the top utilization research need by the 
committee. Especially needed is knowl- 
edge of constituents important to process- 
ing quality, the chemical changes in- 
volved with loss of quality and nutritive 
value, and the chemistry of vegetable 
enzyme systems. 


The most important need in marketing 
research, in the committee’s opinion, is 
study to explain the phenomenon of aging 
in harvested vegetables and the physio- 
logical processes involved in certain dis- 
orders that affect vegetables after they 
are harvested. The committee said such 
research should include analysis of chill- 
ing injury in such commodities as sweet 
potatoes, peppers, cucumbers, and 
tomatoes. 


Study of the technology of vegetable 
processing also is an important research 
need, the committee added. Such re- 
search would be aimed at developing 
more pre-cooked foods, food concentrates, 
snack items, and dehydrated vegetable 
products that feature convenience for 
consumers. 

Also important in the marketing re- 
search area is research to develop in- 
struments and chemical methods for 
measuring the market quality of various 
commodities. These would improve pres- 
ent methods of quality appraisal and re- 
duce mistakes in human judgment. 


Breeding studies to develop improved 
vegetable varieties and _ strengthened 
work on the insect carriers of plant dis- 
eases are top farm research needs, the 
committee said. 


Basic research also is a top home eco- 
nomics research need, according to the 
committee. More information should be 
sought on the composition and nutritive 
value of vegetables in different forms and 
how there are affected by handling and 
preparation at home. 


Established under the Research and 
Marketing Act of 1946, the committee is 
made up of national leaders from the 
vegetable industry. Its detailed recom- 
mendations for research to be under- 
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taken by USDA will be submitted for- 
mally to the Department within the next 
few weeks. 


Russell H. Winters, committee chair- 
man and vice-president in charge of 
sales, National Can Corporation, Chi- 
cago, presided. 


Other members who attended were: 
Morton Adams, vice-president in charge 
of production, Alton Canning Co., Alton, 
N. Y.; Katharine McFarland Alderman, 
consumer representative, St. Paul, Minn.; 
Arthur L. Andersen, bean producer, Ault, 
Colo.; E. O. Crawford, co-owner of the 
Breckenbridge Bean and Grain Co., 
Breckenridge, Mich.; Andrew A. D’Ar- 
rigo, general manager of D’Arrigo 


The Bond Pickle Company of Oconto, 
Wis. now is using natural color photog- 
raphy on new lithographed labels for the 
marketing of six “Bond” brand pickle 
products. “The colorful 12-ounce cans,” 
said Mr. Leon Bond, president of the 
pickle firm, “offer many advantages for a 
punch-packed sales program. They are 
perfect for store promotions as there is 
no fear of breakage in mass floor and 
‘jumbled’ displays. Sun fade in window 
displays is eliminated and every package 
is a point-of-purchase salesman.” Bond 
brand pickles are marketed nationally 
in chain grocery stores at a retail price 
of about 17 cents a can. Cans are supplied 
by American Can Company. 
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Brothers Co., San Jose, Calif.; J. F. 
Dezauche, J. F. Dezauche & Son, 
Opelousas, La.; S. Atwood McKeehan, 
bean grower, Meridian, Calif.; F. M. 
Smith, vice-president and general man- 
ager, Stayton Canning Co., Stayton, Ore.; 
Sam Tayloe, general manager of Rio 
Farms, Edcouch, Texas; George H. 
Wedgworth, Wedgworth Produce, Inc., 
Belle Glade, Fla.; E. O. Williams, county 
agent, Lucas County, Ohio; and William 
A. Wolf, pea producer, Latah, Wash. 


ALFALFA STAND UNAFFECTED 
BY PLANTING RATE OF PEAS 


Despite the fact that seed is one of 
the major costs in growing peas for can- 
ning and freezing, the normal planting 
rate gives the highest net returns with- 
out affecting the stand of alfalfa which 
is often planted with the peas. While 
lower rates of seeding result in more 
peas per plant, the per acre yields do 
not compensate for the smaller number 
of plants to the acre. 


Confirmation of this was provided in 
tests carried on by canning crops spe- 
cialists at Cornell’s Experiment Station 
at Geneva, New York, in which various 
planting rates were compared over a 
three-year period with special regard to 
the effect of the density of the pea crop 
on the stand of alfalfa which followed. 
The tests included a comparison of dif- 
ferent distances between rows and differ- 
ent distances between plants in the row. 


The so-called normal rate of seeding 
in which peas are planted with a grain 
drill in rows 7 inches apart gave the 
greatest number of plants per acre, 
337,000, and the highest per acre yield, 
4,150 pounds. 


Where alfalfa was planted with the 
peas, the density of the pea stand had 
little effect on the total yield of alfalfa 
from the three cuttings that were made 
the year following seeding. 


From three to five bushels per acre of 
pea seed, depending on the variety, are 
commonly planted in New York State 
and during the years of the test the 
cost ranged from $6.00 to $8.25 per 
bushel, the Station workers said in dis- 
cussing their findings. Obviously, any 
cultural practice that would result in 
reducing the amount of seed used would 
be economically sound if yields were 
maintained at a satisfactory level. 


As the amount of seed per acre (le- 
creased, the cost of the seed also ‘le- 
creased, but the net value of the crop 
decreased at a faster rate than did the 
cost of the seed. Thus the higher pro- 
duction per plant obtained from the 
lcwer seeding rates did not compensate 
for the smaller number of plants per 
acre. And since seeding methods «nd 
rates of planting affect only the yield 
of the peas and not that of the alfalfa 
planted with them, pea seedings should 
be made in such a manner as to ensure 
high yields of peas. 
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NEW YORK MARKET 


Bullish Price Prospects —- Tomatoes Show 
Strength—Premium Prices For Wanted Corn 
— Beans Well Held — Bargains In Peas — 
Blends Push Pineapple Juice Higher—Citrus 
Moving Up—Canned Fish Stiffens. 


By York Stater” 


New York, N. Y., February 27, 1959 


THE SITUATION—Higher prices for 
canned pineapple juice, orange juice, and 
grapefruit sections, with a strengthening 
market for tomatoes, furnished the major 
developments in the week’s canned foods 
trading. Recent heavy buying of toma- 
toes by supermarkets and chains suggests 
that these distributors may have over- 
stayed the market on the recent tempor- 
ary easing in values, and the price trend 
is definitely on the up side in the East, 
although low-price offerings are still re- 
ported from California. 


THE OUTLOOK — With a few out- 
standing exceptions, distributors are 
learning that canned foods price pros- 
pects are definitely bullish for the re- 
mainder of the marketing season. With 
only limited carryovers in prospect on a 
number of items, and higher packing 
costs staring them in the face for the 
coming season, canners are expected to 
hold firm at list prices, or possibly seek 
to make advances stick, in the movement 
of their remaining unsold stocks from the 
past season’s pack. 


TOMATOES — Tri-State canners are 
showing continued strong price views on 
tomatoes, following the recent clearance 
of weaker holdings, and the market is 
firmly quoted at $1 per dozen for stand- 
ard 1s, with 303s ranging $1.2214-$1.25, 
2tas firm at $2.05 or better, and 10s rang- 
inv $7.00 upwards. Limited offerings of 
exira standards are reported at $1.45- 
$1.50 on 308s, with 2%s $2.45-$2.50 and 
10 at $7.50 and better. California can- 
nevs, on the other hand, are still offering 
Soiie Standard 303s as low as $1.20, with 
2'-s at $1.75 and 10s at $6.25, while 
chvice solid pack 303s are quoted at 
$1..0, with 2%s at $1.95-$2.00. 


(ORN—Canner holdings of corn in the 
Tri-States area continue to shrink, and 
the market is reaching the stage of pre- 
Miu prices on wanted grades and 
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brands in some instances, it is reported. 
Midwestern canners are also showing 
strong price views, with fancy golden 
holding at $1.50 on cream style and $1.60 
on whole kernel 303s, with cream white 
fancy also held at $1.60. 


BEANS — Eastern canner holdings of 
both green and wax beans are very much 
on the short side, and prices are strongely 
maintained at canner list. At the mo- 
ment, the outlook for winter packing of 
Florida-grown beans does not appear too 
rosy. Interest is veering toward the mid- 
west, where recent offerings have found 
standard 303s offerings at a range of 
$1.00-$1.05. 


PEAS — Buyers are canvassing the 
market thoroughly when seeking replace- 
ment supplies of canned peas, and con- 
cessions are far from rare. In the Tri- 
States, canners are offering standard pod 
run Alaskas down to $1.07%, although 
most sellers are quoting $1.10. On extra 
standard pod run, the market is held at 
$1.20-$1.25. Standard pod run sweets, on 
the other hand, are held at $1.1244-$1.15, 
with extra standards quoted at $1.20- 
$1.25. Standard peas, however, can still 
be bought in the midwest at $1.05 and up, 
with extra standards as low as $1.10- 
$1.15. 


PINEAPPLE JUICE — Reflecting a 
heavy drain on canner holdings as a re- 
sult of increasing use of pineapple juice 
in blends with other fruit juices, as well 
as a good consumer size call, Hawaiian 
canners have upped their quotations on 
pineapple juice. No. 211s were hiked 5 
cents .a dozen to 92% cents, with 2s up 
10 cents to $1.35, the 46-ounce size ad- 
vanced by 25 cents to $2.85, and 10s up 
30 cents to $5.70 per dozen, all f.o.b. 
Honolulu basis. 


CITRUS STRONGER — Orange juice 
prices are also moving up, reflecting ad- 
vancing raw fruit prices, with further 
advances in prospect as canners get into 
the Valencia run. Some packers are now 
firm at $1.75 on 2s and $4.10 on 46-ounce. 
Grapefruit juice, on the other hand, has 
eased slightly, with 2s at $1.25-$1.30 and 
46-ounce at $2.60-$2.80, as to brand. The 


market for grapefruit sections, however, 


is strengthening, with 303s quoted all the 
way from $1.85 to $1.95, f.o.b. Florida 
canneries. 


OTHER FRUITS — Featuring the 
market for West Coast fruits is an ad- 


vance in fruit cocktail prices by indepen- 
dents, with choice 303s moving up to 
$2.25 and fancy to $2.35, while on 2%s 
choice list at $3.50 and fancy at $3.65- 
$3.75. Market for other West Coast 
fruits show no change. 


TUNA—Demand for tuna has picked 
up, but it is still pretty much of a price 
proposition in the case of some canners. 
Current lows find fancy solid pack white 
albacore halves at $11.50, with chunk at 
$10.50. On light meat, fancy solid pack 
halves are quoted at $11, with chunk at 
$9.50 and grated at $7.50, all f.o.b. west 
coast canneries. “Name” canners, of 
course, are quoting well above these 
levels. 


SALMON — With top brand canners 
buying salmon from other packers to 
complete their contract deliveries, the 
market on the Coast continues to stiffen. 
The market on chums has worked up to 
$18 per case for talls, with pinks and 
reds also heading toward higher ground 
as smaller canners clear their holdings 
and remaining supplies are concentrated 
in the hands of “name” packers. Demand 
is routine. 


SARDINES—Maine canners are show- 
ing firm price views on limited carryover 
holdings, with some packers expected to 
be entirely cleaned out of 1958 pack 
sardines by the time they get running in 
any volume on new pack. Meanwhile, 
considerable progress is being made in 
cleaning out consignment stocks in 
various marketing areas. 


CALIFORNIA MARKET 


Rains Relieve Drought Conditions—Tomato 

Growers Talk Varieties, Contract Terms— 

Asparagus And Spinach On Produce Market 

—FPineapple Juice Advances—Peach Deals 
—Good Salmon Business. 


By “Berkeley” 


Berkeley, Calif., Feb. 26, 1959 


THE SITUATION — Crop conditions 
in which California canners are directly 
interested have shown an improvement 
of late, with rainfall close to normal in 
most agricultural districts. Rain was late 
in making an appearance and for a time 
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MARKET NEWS 


all records for drought in more than one 
hundred years were broken. Heavy snow- 
fall has come to the mountain regions 
and all danger of drought has been 
ended. Some early vegetable crops are 
being harvested but it will be several 
weeks before canning will be under way. 
These are made up largely of such items 
as asparagus, carrots, celery, cauliflower 
and cabbage. Plantings of carrots are 
on a much lighter scale than last year, 
with canners showing but little interest 
in this item. 


TOMATOES — Movement of canned 
tomatoes has been showing quite an im- 
provement since the first of the year 
with some of this aided by special deals 
and other concessions. Organized grow- 
ers recently held their annual meeting at 
Sacramento with the program covering 
a wide scale, from the need for care in 
the selection of varieties for canning pur- 
poses, to more favorable contract terms. 
Plans were also discussed for promotions 
of the canned item as a food of excep- 
tional health and energy qualities. Price 
lists remain the same as in recent months 
with sales during the week reported at 
$2.65 for No. 2% fancy and at $2.00 for 
this size in standard. Featured brands 
are quoted slightly higher, but the price 
differential is less than has been the rule 
in the past. Tomato juice has come in for 
increased attention of late, with some 
fairly large lots moving at $2.40 for 
46-0z. size. 


ASPARAGUS—Asparagus will be the 
first item to be canned on a large scale in 
the new year and from growing districts 
comes the word that shipments to the 
fresh market are now being made. Ship- 
ments of this kind will be under way for 
weeks before canneries get into opera- 
tion on any sizeable scale. The warm 
rains of recent weeks have brought 
asparagus to the fore with a rush and 
quality is reported to be especially good. 
Sales of the canned item have been 
heavier than usual since the first of the 
year with some canners and the carry- 
over into the new season promises to be 
lighter than anticipated. Some canners 
are reporting a shortage of Fancy Colos- 
sal in No. 300 Green-Tipped and White, 
with sales reported at $3.20. Most other 
spear sizes in this item move at $3.00- 
$3.10. 


SPINACH—New crop spinach is mak- 
ing an appearance in the fresh market 
but, as is so often the case, this is not 
cutting down in the least on movement 
of the canned item. Sales of fancy No. 
303 range from $1.22% to $1.50. The 
No. 10 institutional size lists from $5.00 
to $5.50. 


PINEAPPLE JUICE — Following a 
recent warning to the effect that ad- 
vances in the price of Hawaiian pine- 
apple juice might be expected shortly 
there has been a noticeable increase in 
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the movement of this item and now the 
promised increases have become a reality. 
46-oz. is now quoted at $2.85, with other 
sizes in proportion. There have been 
labor difficulties in the Hawaiian Islands 
in recent months and packs have been 
smaller than had been planned. 


PEACHES—The movement of yellow 
cling peaches has been especially heavy 
of late and stocks of some lines are badly 
broken. Holdings of No. 10 halves have 
become low with some of the larger 
operators, along with No. 10 sliced, buf- 
fet sliced and some other items in cling 
peach specialties. Prices remain as in 
recent weeks, with some special deals 
still in effect. These are largely on the 
basis of one case free with every pur- 
chase of a dozen cases at list. 


SALMON—The opening of the Lenten 
season finds Pinks coming in for special 
attention in the canned salmon field, 
stocks of Red being on the light side and 
in comparatively few hands. This is like- 
wise true of chums which are in short 
supply in both the San Francisco and 
Seattle markets. A short time ago sev- 
eral canners advanced prices on chums to 
$18.00 and this seems to be the prevailing 
price, although one or two canners are 
still offering tag-end lots at $17.00 and 
$17.50. Most of the sales of red salmon 
made of late have been at $33.00 a case, 
with featured brands at $35.00. Stocks of 
Columbia River salmon are confined 
largely to halves flat, with fancy chinook 
in this size quoted at $25.00 and choice 
at $17.00. Silver salmon is still avail- 
able, with this moving largely at $17.00 
for halves flat and quarters at $10.00. 


STOCKS AND SHIPMENTS 


Compiled by NCA Division of Statistics 


CANED LIMA BEANS 
(Actual Cases) 


Carryover, Aug. 1,246,757 646,958 
Pack 2,739,308 2,751,562 
3,986,065 3,398,520 
Ship., Aug. 1 1,851,848 1,654,433 
CANNED SWEET CORN 

(Actual Cases) 
1957-58 1958-59 
Carryover, Aug. 1 5,632,057 5,179,645 
30,016,892 32,078,437 
Shipments During January 3,820,523 3,140,435 
Ship., Aug. 1 to Feb. 1........ 19,809,755 19,002,260 

CANNED PEAS 

(Actual Cases) 
1957-58 «1958-59 
Carryover, June 3,901,038 8,495,074 
Total Supply ...... 41,605,084 
Shipments during Jan 3,404,434 


21,034,200 
20,570,884 


Ship., June 1 to Feb. 1... 
Stocks, Feb. 1 


Canned Peas are included on the USDA 
“Plentiful Foods” list for April. 


THE CANNING TRADE 


NORTHWEST PACKS 


Northwest Canners & Freezers Asso- 
ciation reports the following Canned 
Food Packs of Fruits Berries and Vege- 
tables for 1957 and 1958. 


FRUITS—24/2% Basis 


1957 1958 

Apples 470,279 *269,070 
275,980 *99,355 
Apricots 52,399 68,815 
Cherries, Dk. 332,016 349,208 
Cherries, Lt. Swt. ...... aise 186,790 253,190 
Cherries, Red Tart.. sis 169,269 130,750 
Pears 3,394,973 3,327,444 
30,273 12,320 

Total 6,114,188 6,576,659 

BERRIES—24/2% Basis 

Boysen-Young .. a 112,083 97,636 
Gooseberries 50,072 9,266 
Loganberries sha 3,723 2,441 
Raspberries, Red . ae 35,437 46,815 
Strawberries as 34,677 36,233 
14,825 18,139 

Total 422,477 403,707 

VEGETABLES—-Actual Cases 

Asparagus 467,967 638,248 
Beans, Gr. 7,187,844 7,155,084 
Beets 1,545,416 936,421 
581,007 666,148 
Corn 4,120,468 3,775,528 
Peas & Carrots... 528,466 487,519 
Pumpkin & Squash........ 82,838 In Mise, 
Tomatoes, Tomato Juice...... 157,483 231,402 
Mise. Vegetables 193,914 168,722 


22,269,149 19,934,794 


* Pack incomplete. 


FLORIDA CITRUS STOCKS 


CANNED CITRUS 
(Basis 24/2’s) 
2/15/58 
8,994,291 
«+ 10,097,874 


2/14/59 
»986,465 


8 
Orange Juice 300,888 


2 

3, 
Combination Juice ............. 2,275,364 1,156,735 
Totals 16,367,529 7,444,088 
Grapefruit Sections .............. 3,002,999 2,294,436 
Tangerine Juice ... ia *237,687 *555,779 


Citrus Salad 167,118 $23,683 
* Includes Tangerine Blends. 
y Includes Orange Sections. 
FROZEN ORANGE CONCENTRATE 
(1,000’s of Cases—1,000 of Gallons) 
2/15/58 2/14/59 
Cases Gals. Cases Gals. 
5,355 12,049 4,338 9,760 
24/12Z 1,280 . 2,879 1,527 3,437 
12/322 7 500 1,499 390 1,169 
Bulk Gals. 10,213 6,069 
Total Gals. ...... 26,640 20,435 


CANNED SQUASH STANDARDS 


USDA proposes to make adjustments 
in recommended drained weight require- 
ments in the Standards for Canned Sum- 
mer Type Squash. Interested persons are 
given until March 27 to file comments on 
proposed changes with the Fruit and 
Vegetable Division, Agricultural Markct- 
ing Service, USDA, Washington 25, D. C. 


ORANGE JUICE STANDARDS 


The Food and Drug Administration has 
further extended to April the time for 
filing written comments on the proposal 
to establish Standards of Identity for 
certain orange juice products. 


March 2, 1959 
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LIBBY SELLS SALMON 
HOLDINGS 


Joint announcement was made Feb. 19, 
by Libby, McNeill & Libby, Columbia 
River Packers Association, Inec., and 
Ward’s Cove Packing Co., Inc. that all of 
Libby’s packing facilities, except its 
Seattle waterfront properties on Lake 
Union, are being sold to the C.W.C. 
Fisheries, Inc., a newly created Alaska 
corporation. The new company is owned 
jointly by Columbia River Packers As- 
sociation, Inc., Astoria, Oregon, and 
Ward’s Cove Packing Co., Inc., Ketchi- 
kan, Alaska. 


In commenting on the disposition of its 
salmon facilities, Libby’s President, 
Charles S. Bridges, said: 

“Even though we are discontinuing our 
fishing and processing operations, we 
plan to continue the distribution of sal- 
mon at home and overseas. 

“While the value of salmon packed by 
Libby in Alaska averaged only about two 
per cent of the Company’s total business 
during the past five years, salmon is, 
nevertheless, one of our well-known prod- 
ucts and will continue to be part of our 
line. 

“In recent years salmon runs have de- 
clined, making profitable operations diffi- 
cult. With an ambitious capital invest- 
ment program planned for the next few 
years, it was decided that rather than in- 
vest additional money necessary to con- 
tinue salmon operations it would be pre- 


ferable to use our available funds in 
other directions.” 


T. F. Sandoz, President of Columbia 
River Packers Association, Inc., and A. 
W. Brindle, President of Ward’s Cove 
Packing Co., Inc. issued a joint statement 
saying, “All of Libby’s extensive opera- 
tions in Bristol Bay;. Moser Bay, Kodiak 
Island; Kenai, Cook Inlet; Craig; George 
Inlet, and Petersburg, Southeastern 
Alaska will be continued in conjunction 
with their respective companies’ present 
Alaska operations. 


“We recognize there are serious prob- 
lems confronting the future maintenance 
and management of the Alaska salmon 
resource, during the period of transition 
from Federal to State control. However, 
we are confident these will be resolved 
through the cooperative efforts of all in- 
terests. It is vital to the economy of the 
new State of Alaska and the salmon in- 
dustry that operations be conducted in 
the most efficient manner. This move is 
made to that end. 


“The combined operations will be under 
the direct management of A. W. Brindle 
and R. B. Hendrickson, Vice President of 
Columbia River Packers Association, Inc. 
They will be assisted by Mr. Kenneth 
Kent, who for years has been General 
Superintendent of Libby’s Alaska plants. 
It is anticipated there will be little 
change in operating personnel of the 
former Libby plants. Fishing operations 
are planned to be continued as in the 


past. Plans for the current year’s opera- 
tions are going forward.” 


CANNING INDUSTRY FILMS 


The third edition of “Films about the 
Canning Industry” has just been pro- 
duced by the Information Division of the 
National Canners Association, and has 
been distributed to members. Purpose of 
the publication is two-fold, (1) to answer 
numerous inquiries that reach the As- 
sociation from various clubs, civie or- 
ganizations, and educational institutions, 
and (2) as a publicity vehicle for promo- 
tion of the various films produced under 
N.C.A.’s Consumer and Trade Relations 
program. 


The booklet, first issued in 1956, has 
grown from 24 pages to 40 pages, and the 
film listings from 48 to 63. Listings are 
published only when the film sponsor 
agrees to such publication. The data 
furnished includes the film title and its 
technical specifications, including length; 
the name of the sponsor; brief descrip- 
tion of its contents; type of audience for 
which it is most suitable; and to whom 
requests for prints should be addressed. 


The N.C.A. is urging its members to 
use “Films about the Canning Industry” 
to obtain more showings, not only of the 
Association-sponsored films, but of 
others listed, at meetings of their local 
service clubs, civic groups and in their 
schools. 


Shuttleworth UNSCRAMBLER 
handles bright cans gently... 


at great savings 


* One Man Operation 


* Handles Sizes 202 
To 404 Inclusive 


* Very Gentle 
* Portable 


DESIGNED BY CANNERS FOR CANNERS 


Shuttleworth Machinery Corporation ¢ Warren, Indiana 


Send for full details 
Write or Phone 190 


To assist you— 


supply specific needs. 


Readers will find the Where to Buy 
Section helpful in locating firms to 


Consult these advertisers 


Attractive - 
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(Spot prices per dozen F.O.B. cannery a Fancy, Diced, 
0. 


1.05-1. 
unless otherwise specified.) No. 10 5 ered 
Sliced, No. 303 1.25 
ASPARAGUS No. 10 7.00 
Calif., Fey., All Gr., No. 300 . 
M 
— 3.40 W.K. & C.S. Golden 
Large 
Wh Golossa Ex. Std., No. 1.40-1.50 
00 No. 10 8.25-8.50 

a Std., No. 303 1.40 
Tri-St. Fey., All Gr., No. 300 No. 10 7.00 

Large Shoepeg, Fey., No. 308 

Medium No. 10 9.00-10.00 

Small 8.25 Ex, Std., NO. 808 1.40-1.50 
Mid-W., Fey., All Gr., Cuts & ae MIDWEST 

No. 8 o. 1.35-1. 

Be, 308 1.60-1.65 

No. 10 No. 10 8.75-9.00 

BEANS, StrincLess, GreEN Ex. Std, No. 303 1.45-1.55 
East No. 10 8.25-8.50 
Fey., Fr. Style, 8 02. 1.00-1.05 303 

No. 303 1.60 1 

N 10 9.00 Co. Gent. W.K. & C.S. 

ak Hey., No. 303 1.60-1.65 
Fey., Cut, Gr., No. 308 ........1.35-1.45 9'00-9.2 

No. 10 8.50-9.25 No.l 
Ex. Std., Cut Gr., 8 02. 97% Ne. St BOS 750.8 35 

No. 303 1.20 ere 

Std., ‘No 303 
10 7.25 N 10 
Std., Cut, No. 

No. 10 5 PEAS 
Gr. Wh., Fey., 3 sv., No. 303......2.10 

8.50-9.00 
Ex. Std., Cut, No. 303.......... 1.35- - 40 

No. 10 ras 

No. 10 6 
Mip-WEst “Ww 8 
Ex. Std., BIG; BOB 1.25-1.30 

No. 10 7.50-9.00 1.15 

No. 10 6.50-7.25 No, ata 
Wax, Fey., Cut, 3 sv., East pester 

No. 303 1.50-1.60 ey., ny Run, No. 303........ 1 45 

No. 10 8.75-9.25 No. 9.00 

o. 10 8.50-8.75 3.UU-8.50 
Ex, NOs B08 1.30-1.45 Stas 1.1214-1.15 

No. 10 7.75-8.25 No. 10 7.25-7.50 
Wh. Gre, No. 808.6: Mipwest ALASKAS 

Fey., Cut, Gr., No. 

No. 10 
Ex. Std., No 

No. 10 Ex. Std., 3 8V., 8 02. 95-97% 
BLuE LAKES 3 sv., No. 303 

a ae Cut, Fey., 3 sv. No. 308.....0000 1.77% 3 sv., No. 10 
Pe No. 10 9.75 4 sv., No. 303 
: Ex. Std. 5 sv., No. 303 ....1.40-1.45 1 sv., No. 10 

No. 8.25 Std., 3 sv., 8 oz 
Std., 303 3 sv., No, 303 

No. 10 me 3 sv., No. 10 

BEANS, LIMA 4 1.00-1.171%4 
East 4 6.75=7.00 
Fey., DOB. 2.50 Miv-WEst SWEETS 

No. 14.00 Fey., 3 sv., No. 3038......0000 1.50-1.62% 
Small, No. 303 2.10 No. 10 8.75-9.25 

No. 12.25 Fey., 4 sv., NO. 303 ....cscsssseee 1.30-1.40 
Medium, 1.80 No, 10 

No. 10 11.00 Ungraded, No. 303... 

Ex. Std., Gr. & Wh. No. 

No. 303 1.40 Ex. Std., 3 sv., No. 303........1.35-1.45 
Mit-West No. 10 7.50-8.50 
Fey., Ti BOR 2.35 4 NO. B03 1.20-1.25 
13:00 No. 7.00-7.50 

No. 10 12.00 10 7.50 

Medium, No. 308 1.65 Sti "Ung., No. 803 1.10-1.17% 

No. 10 9.75 No. 10 6.75-7.25 
Ex. Std., Gr. & W., No. 303........ 1.45 PUMPKIN 

No. 10 8.7 Midwest, Fey., No. shiitanannctnee 

No. 10 

Md., Fey., Cut, Diced, No. 5.50-5.75 

No. 303 1.15 

& SAUERKRAUT 

Fey., Sliced, No. 308 ........ 1.20-1.25 Midwest, Fey., No. 308 . 10.12% 
Midwest, Fey., Sl., 8 OZ... 85 No. 2% 1.55 

No. 303 1.1 No. 10 5.25 

No. 10 5.00-5.50 Bey, Mos 1.35-1.40 
— ry 303 1.00 No. 10 4.65-4.75 

4.75 SPINACH 

CARROTS ‘Tri-State, Fey., No. 303 ol. 40-1. 45 
East, Fey., Diced, No. 303 ........1.15 No. 2% 2.05 

No. 10 6.00 No. 10 rey 


CANNED FOOD PRICES 


Ozark Fey., No. 
No. 2% 1.80 
No. 10 5.65-5.75 

Calif., Fey., No. 308..........1.22%4-1.50 
No. 2% 2.00 

SWEET POTATOES 

Tri-States, Syr., & 1.05-1.10 
No. 3, Sa. 2.25-2.35 
No. 2% 2.60 
No. 9.50-10.50 

TOMATOES 

‘LKI-STATES 

Ex. Std., No. 303 1.50 
No. 2% 2.50 
No. 10 7.50-8.00 

Std., No. 1 1.00 
No. 303 1.25 
No 
No. 1 7.00-7.25 

Fla., Std., No. 1.20-1.2214 
No. 2% 2.00 
No. 10 7.00 

Mid-West, Fcy., No. 1.40 
No, 30% 1.85 


No. 21," 
oO. 9.50 
Std, NO. BOB 1.25-1.30 
No. 6.50-6.75 
"sia NO. SOB. L 35-1.40 
No. 10 7.50 
Texas, Std, NO. BOB 
No. 10 8.00 
TOMATO CA'TSUP 
No. 10 8.75 
Mid-West, Fey., 14 1.65 
..10.00-10.50 
East, Fey., 14 1.80-1.99 
No. 10 10.50 
TOMATO PASTE (Per Case) 
Calif., Fey., 96/6 02. 6.25-7.00 
No. 10 (per doz.) 26% cscs 9.75 
Mid West 
No. 10 (per doz.) 26%... 12.00 
No. 10 (per doz.) SO 
TOMATO PUREE 
Calif., Fey., 1.06, No. 303....1.45-1.55 
No. 10 6.25 
bey., 1.040, 
1.00 
No. 10 6.50 
Md., Fey., 1.045, No. 05 
No. 10 7.00 
FRUITS 
APPLE SAUCE 
East, Fey., No. 303 1.30-1.35 
No. 10 7.00-7.25 
Std., No. 303 1.20 
No. 10 — 
Calit. (gravensteins) 
No. 1.40 
No. 8.25 
No. 303 1.25 
7.75 
(East 
9.00 
(Nominal) 
Halves, Fey., No. 2% 4.60-4.75 
No. 10 16.00 
Choice, No, 2% 3.85 
No. 10 13.85 
Std., No. 2% 3.35 
No. 10 12.45 
Fey., Wh. Peeled, No. 2¥.....0..000 4.60 
No. 10 16.00 
BLUEBERRIES 
No. 300 H/S 2.75 
No. 10, Water 17.00 
CHERRIES 
R.S.P., Water, No. 303........ 2.25-2.35 
No. 10 13.50 
RA, Me. BY 6.00 
No. 10 20.25 
No. 10 18.65 
COCKTAIL 
No. 2% 3.65-8.75 
No. 10 13.80 
303 2.25 
No. 3.50 
No. 10” 13.20 


GRAPEFRUIT SECTIONS 


Fey. Citrus Salad, 
No. 303 2.75 
PEACHES 
Calif., Cling Fey., No. 308......2.07% 
No. 2% 3.25 
No. 10 10.60 
1.95 
2% 2.80-2.90 
No 10.15-10.50 
Std., No. 303 1.85 
2% 2.6714 
10 9.30-9.40 
Elberta Fey., No. 3.00-3.40 
11.50-12.00 
Choice, No. 2% 3.00 
No. 10 10.50 
PEARS 
Fey., No. 303 2.45-2.50 
0. 2% 4.00 
No. 10 13.85-14.00 
Choice, No. 303 2.30 
3.60 
12.60 
sta: "Ne 2.10-2.20 
No. 3.15-3.25 
No. 10 11.85 
PINEAPPLE 
Hawaiian, Fcy., No. 2........ 3.071% 
No. 2% 3.60 
No. 10 13.40 
Crushed, No. 2 2.50 
No. 2% 3.10 
No. 10 10.50 
2.40 
No. 2 4) 3.05 
No. 12.30 
Std., Holt Slices, NO. 2 2.25 
No. 2% 2.90 
No. 10 10.80 
PLUMS, PURPLE 
» Fey., No. -90-2.00 
No. 21%4 80-2.90 
No. 10 9.75 
Choice, No. 808 
No. 2% 2.60-2.70 
No. 10 9.25 
JUICES 
APPLE 
46 oz. tin... 2.60 


CITRUS BLENDED 


46 oz. .. 3.25-3.35 
GRAPEFRUIT 
1.25-1.30 
46 oz. 2.60-2.80 
ORANGE 
AAO 
Frozen, 6 oz. 
2 oz. 
32 oz. —— 
PINEAPPLE 
2.85 
TOMATO ‘ 
1.30-1.45 
46 oz. 2.40-2.50 
No. 10 
2.35-2.40 
calif. Rey. ig. 1,10-1.20 
2.25-2.40 
No. “10 4.60 
FISH 
SALMON—Per Case 48 Cans 
’s 19.50-21.00 
Med., 26.00-27.00 
15.00-15.50 
12.75-13.00 
Chem, Tall, Wes. 18.00 
10.50-11.:)0 
SARDINES—Per Case 
Calif., Ovals, 24/178 3.55-3.75 
Ovals, 48/1’s ......... -.6.75-7.00 
..6.00-6.75 
Maine, 4 Oil Keyless 
Oil Key Carton 10.50 
SHRIMP-Dev. 4% oz. per doz. 
Jumbo 7.35-7.75 
Large 6.85-7.20 
Medium 6.15-6.50 
Small 5.60-5.75 
Broken 4.50-5.15 
TUNA—Per Case 
Fey., White Meat, 147S......s0s008 12.00 
Fey., Light Meat, 14'S 00 
Chun 50 
Grated 50 


2G 
SOB: 
BAG. 


